6 Celebrating Past SOBA Winners

Aspen’s vision {for innovation
Lo empower progress

INNING SOBA was
more than an acco-
lade,” said Aspen

(Group) Holdings Limited
co-founder and group chief
executive officer Datuk M. Murly.

“It validated our belief that inno-
vation and integrity can reshape
industries. For Aspen, it amplified
our visibility across the region,
attracting investors, partners and
talent who shared our vision.”

Murly reflected on a lesson
from his early career: success is
not just about building struc-
tures but about building trust.
“SOBA reinforced that trust,
enabling bold steps like our ini-
tial public offering (IPO) and
solidifying our reputation as a
forward-thinking developer.
Recognition isn't the destination
- it's fuel to push boundaries
further.”

Post-SOBA, Aspen doubled
down on transparency and
innovation. “We revamped our
governance framework,
embraced data-driven deci-
sion-making, and integrated
sustainability into every pro-
ject,” he shared. “Great compa-
nies aren't built on ideas alone -
they're built on execution.” This
mindset propelled Aspen'’s IPO

and strategic partnerships,
diversifying its portfolio while
maintaining a commitment to
quality.

Balancing rapid growth with
quality was a key challenge.
Murly empowered teams to
innovate while upholding high
standards. Staying ahead of
market trends required study-
ing lifestyle dynamics, leverag-
ing global trends, and listening
to customers. “Challenges are
opportunities in disguise,” he
said. "By fostering collaboration
and adaptability, we turned
setbacks into stepping stones
for growth.”

Since SOBA, Aspen has
launched transformative pro-
jects like Beacon Executive
Suites in Penang and high-pro-
file developments in Aspen
Vision City, Batu Kawan, blend-
ing modern design with sustain-
ability. The company also diver-
sified into the food and bever-
age industry with Kanada-Ya,
offering authentic Japanese
experiences.

Murly highlighted Aspen’s
smart-living features, such as
digital security and energy-sav-
ing systems, which have
enriched residents’ lives.

Beyond property, Aspen deep-
ened its community focus
through CSR initiatives.

As title sponsor of the Penang
Bridge International Marathon,
Aspen expanded the event to
Aspen Vision City, fostering
inclusivity by supporting 14 vis-
ually impaired participants with
guide runners. The company
also built a state-of-the-art foot-
ball field in Aspen Vision City to
promote health, wellness, and
community engagement.

“SOBA reminded us that our
work has a ripple effect - on
communities, economies, and
the environment,” he said.
Moving forward, Aspen will focus
on sustainability, innovation and
community impact, investing in
cutting-edge technologies and
sustainable designs.

He advised aspiring entrepre-
neurs to dream big, embrace
failure as a learning experi-
ence, and leverage innovation
to solve real-world problems.
“Surround yourself with
forward-thinkers and foster an
environment rooted in integrity
and empathy. The most resil-
ient organisations are built on
trust and genuine human con-
nections.”
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He concluded, “Stay curious,
stay adaptable, and never lose
sight of your purpose. Dream
boldly, act decisively, and
always strive to leave the world
better than you found it.”
Aspen’s journey, fueled by
SOBA, continues to redefine
possibilities in real estate and
community-building, ensuring it
remains a catalyst for positive
change and innovation.




